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Don Norman : The Design of Everyday Things: Revised and Expanded Edition before purchasing it in order to
gage whether or not it would be worth my time, and all praised The Design of Everyday Things: Revised and
Expanded Edition:

0 of 0 people found the following review helpful. The Design of Everyday Things shows up in every recommended
reading list for product managers.By H.C[[VIDEOQID:160386d40ffeaa3cdf 18cda2eb658420]] The Design of Everyday
Things, by Donald A. Norman, was first published in 1988 under the title The Psychology of Everyday Things, and it
shows up in every recommended reading list for product managers. | became a product manager in July 2016, and it is
now my turn to read this book.This book lays out many great frameworks for product designing, which | have


http://f3db.com/pub/links.php?id=B00E257T6C

summarized in greater detail in this blog postrsquo;s video. Chapter One introduces the six interaction points between
the products and users: affordance, signifier, constraints, mapping, feedback, and conceptual model. Chapter Two
explores the human behavior ndash; how we make, execute, and evaluate decisions. Chapters Three, Four, and Five
elaborate on the six interaction points. Chapters Six and Seven provide the framework for product designing and go-to-
market strategies. This book could have been structured more clearly. Mr. Norman did a great job updating his book
with new observations from the 21st century, such as online education, 3D printers, and cognitive computing. Perhaps
because of these updates, the overall structure becomes a bit patchy and not very easy to follow. For instance, Chapter
One introduces the six interaction points, but these interaction points are explained neither methodically nor
sequentially in Chapters Three through Five.lf we can slough through and digest those three chapters, we will be aptly
rewarded with Chapters Six and Seven. It istoo often that product managers and designers rush into a solution and
build a feature that the users request, but the solution does not necessarily solve the core user problem. To avoid this
pitfall, Chapter Six introduces the product design frameworks: The Double-Diamond model and the Human-Centered
Design Process. These frameworks stress the importance of finding the right problem.Chapter Seven calls out the
importance of go-to-market strategies. A good product that does not sell is nhot a good product. Product managers and
designers must pay attention to the market, competitors, and user acceptance. Numerous new technol ogies were not
accepted in the commercial market several decades after they were introduced in the lab. For example, our modern
smartphone's multi-touch keyboards were first devel oped by the University of Toronto in the early 1980s, but the first
generation iPhone was not introduced until 2007. If the product managers and designers decide to enter the market
before the product can be generally accepted, they also might fail. The first mover advantage does not always pay off,
and go-to-market strategies need to be carefully devised for a product to succeed.Overall, thisis a great book. | highly
recommend all product managers and designersto read it.1 of 1 people found the following review helpful.
Foundational classicBy BZIf you design anything that isn't purely aesthetic, you should read this book. There are
probably very few great English-speaking designers that have not read this book.4 of 4 people found the following
review helpful. Great reading for designers and non-designers! By Fernanda MarquesNorman does aterrific job
explaining the Design discipline as a means to approach human problems and find solutions that make things simple
and straightforward (to humans!). He provides clear explanations of concepts that originate from fields like cognitive
psychology and human behaviour studies and "translates” them to your everyday language. This book is one of the
rarest that explainsin plain English that Design is away to make sense of the world, by observing it and by asking the
right questions to find out what's the real issueto solve. Loveit! ;)

In this entertaining and insightful analysis, cognitive scientist Don Norman hails excellence of design as the most
important key to regaining the competitive edge in influencing consumer behavior.

"Even classics can be updated and improved ... Highly recommended.”



