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Environment: 25 (Advances in the Study of Entrepreneurship, Innovation Economic Growth): 

This is the 25th volume in the Advances in the Study of Entrepreneurship, Innovation, and Economic Growth, which 
has led the field with insightful and forward looking perspectives on topics for 25 years. Papers in this volume focus 
on topics, perspectives, challenges, and visions of scholars in the area of entrepreneurship as well as in ethics in light 
of dramatic changes across the global environment of entrepreneurship and innovation. This volume builds a body of 
scholarship specific to ethics and entrepreneurship by providing the latest perspectives on how ethics is impacted by or 
impacting the entrepreneurship field. Scholars examine the most current topics, perspectives, challenges, and visions 
in the area of ethics and entrepreneurship and reflect the sense of urgency and commitment to creating a generation of 
ethical entrepreneurial leaders. The contributors have created a framework for the ethical challenges involved with 
entrepreneurship and innovation within today's global environment.

Contributed by business and economics researchers from the US and Australia, the six essays in this volume examine 
the relationship between ethics and entrepreneurship. They address the potential of online reputation management 
systems used in e-commerce and the ethics of online and face-to-face business transactions and structures, ethics in 
initial public offerings, guerrilla marketing behavior and ethics in early stage firms, entrepreneurship and 
existentialism, and the role and presence of ethics in entrepreneurship curriculum design. Distributed in North 
America by Turpin Distribution. --Annotation copy;2015 Ringgold Inc. Portland, OR (protoview.com)About the 
AuthorSherry Hoskinson - Indiana University Bloomington, USADonald F. Kuratko - Indiana University 
Bloomington, USA 


