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Jean-Jacques L ambin, I sabelle Schuiling : Market-Driven Management: Strategic and Operational Marketing
before purchasing it in order to gage whether or not it would be worth my time, and all praised Market-Driven
Management: Strategic and Operational Marketing:

Market-Driven Management adopts a broad approach to marketing, integrating the strategic and operational elements
of the discipline. Lambin's unique approach reflects how marketing operates empirically, as both a business
philosophy and an action-oriented process. Motivated by the increased complexity of markets, globalisation,
deregulation, and the development of e-commerce, the author challenges the traditional concept of the 4Ps and the
functional roles of marketing departments, focusing instead on the concept of market orientation. The book considers
all of the key market stakeholders, arguing that devel oping market relations and enhancing customer valueisthe
responsibility of every member of the organization, and that the development of this customer value is the only way


http://f3db.com/pub/links.php?id=B0128QCG96

for afirm to achieve profit and growth.New to this edition:- Greater coverage of ethical issues and corporate social
responsibility; cultural diversity; value and branding and the economic downturn- Broad international perspective -
Thoroughly revised to reflect the latest academic thinking and researchWith its unique approach, international cases
and complementary online resources, this book isideal for postgraduate and upper level undergraduate students of
marketing, and for MBAs and Executive MBAS.

"Lambin et a has, for some time, carved out a very distinctive niche and made a very differentiated marketing
textbook. . .the text has emphasized how 21st century marketing requires constant attention to the market - and by this
we mean the entire network of people involved in the production and selling of goods and services.” - Rafael Gomez,
Senior Lecturer in Marketing, Department of Management, London School of Economics, UK "A well-written, well-
researched textbook with a good coverage of topicsto suit avariety of courses ... Thistextbook isoveral asolid, well-
written contribution to the subject area of strategic marketing." - Keifer Lee, Senior Lecturer in Marketing, Sheffield
Hallam University



