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Alan Bryman, Emma Bell : Business Research Methods  before purchasing it in order to gage whether or not it 
would be worth my time, and all praised Business Research Methods: 

0 of 0 people found the following review helpful. A must read book for 1st time researchersBy Kindle CustomerI was 
recommended by my MBA dissertation supervisor to read this book prior to starting the literature review. As a first 
time MBA student researcher, I was able to gain an overall idea of the methods of business researches and how to best 
apply them in my thesis. The author introduces both qualitative and quantitative methods in a very easy to understand 
manner while still being comprehensive. As a student, you will be able to read other MBA students experiences 
throughout the book that will help you gain more clarity and guidance on the way to go. I recommend this book to 
MBA students as well as other researchers who seek more literature on the topic.3 of 3 people found the following 
review helpful. Bryman's book on business research method: a commentBy Jairo Chacograve;nBryman's book on 
business research method: a comment:I found this book very useful for my research activties. The book is written in a 
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way which is readable and clear and with a clear statement of concepts, it also provides examples that illustrate the 
application of the explanations given in the book. I have also found that this book is cited in many articles published in 
high impact journals in the field of the management of organizationsJairo Rauacute;l Chacoacute;n Vargas, 
Universidad Nacional de Colombia0 of 0 people found the following review helpful. Business Research Methods? - 
HardlyBy ProspeeAuthor covered mostly experimental and survey methods. My area of interest extends to 
econometric analysis using archival data and these methods are not discussed. Well-written but totally redundant for 
my purposes.

Designed as an introduction to doing business research, this book acts as a comprehensive guide for students 
embarking on their research projects. The authors, together with real students and supervisors, draw on their own 
experiences so that readers can take note of their tips for success and avoid making their mistakes.Developed 
specifically with business and management students in mind, this book explores the issues which business research 
entails, as well as providing students with practical advice on doing research. A new feature has been added to this 
edition that sees supervisors of research projects from various universities give guidance on how to decide on a project 
and see it through to a successful conclusion, avoiding common pitfalls. Other changes include the expansion of the 
discussion of ethics,an increased emphasis on practical content such as planning a project and writing it up, and a 
substantially updated chapter on internet research methods. Online Resource CentreFor students: An interactive 
research guide, providing guidance and advice on every aspect of business researchVideo interviews with research 
studentsDatasets from the textSelf-marking multiple-choice questions for revisionAnnotated web links to useful 
articles, reviews, models and research guidesA guide to using Excel in data analysisFor lecturers:A lecturer's guide 
including lecture outlines, reading lists and teaching activitiesA suite of customisable PowerPoint slidesFigures and 
tables from the text

If you are a management or business studies undergraduate or postgraduate, doing either a research methods course or 
a research dissertation, then this is the book for you - a fantastic resource that covers everything you need in a concise, 
coherent and clear way. Keith Grint, Professor of Public Leadership Management Institute of Governance Public 
Management (IGPM), Warwick Business School, University of Warwick An ideal text for postgraduate and senior 
undergraduate research courses offered in business schools throughout the world. It is highly readable yet eminently 
authoritative, refreshingly practical yet academically sound, remarkably comprehensive yet by no means 
overwhelming. I found this to be a very useful teaching resource as well as reference source and strongly commend it 
to novice and veteran researchers alike. Professor Brad Jackson, Fletcher Building Education Trust Chair in 
Leadership, The University of Auckland Business SchoolAbout the AuthorAlan Bryman is Professor of 
Organizational and Social Research, School of Management, University of Leicester, UK.Emma Bell is Professor of 
Management and Organisation Studies and Head of the Centre for Economics and Management at Keele Management 
School. Her research is framed by a desire to understand cultures and belief systems in organizations. She has also 
studied business improvement initiatives and organizational change. Emma was a member of the British Academy of 
Management Council, and is current Co-Chair of the US Academy of Management Critical Management Studies 
Division. Her early working life included a period as a graduate trainee in the UK National Health Service. Emma s 
PhD was an ethnographic study of payment systems and organizational time in the chemical industry. She has always 
been interested in methods and methodologies of management research and the ways in which management 
knowledge is created. Recently, Emma has been involved in a number of projects related to visual analysis of 
organizations and management. She is a founding member of InVisio - the International Network of Visual Studies in 
Organizations, and worked on an ESRC Researcher Development Initiative to promote the development of visual 
analysis in management research. 


