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David J. Grimshaw : Bringing Geographical Information Systems into Business  before purchasing it in order to 
gage whether or not it would be worth my time, and all praised Bringing Geographical Information Systems into 
Business: 

The complete guide to choosing and using GIS in business Over the last few years, Geographical Information Systems 

http://f3db.com/pub/links.php?id=B000TVS46W


(GIS) have become less expensive and easier to use, and the tremendous potential of GIS to boost business 
productivity is finally being realized. Incorporating the latest developments in GIS technology and applications, this 
book explores what GIS has to offer companies in many different areas of industry today and how it can be 
successfully integrated into existing business operations. Building on the success of its predecessor, this Second 
Edition covers every key aspect of using GIS in business. It explains what GIS is and helps readers gain a clear 
understanding of the costs and benefits of moving to a GIS. New case studies from both the manufacturing and service 
sectors illustrate how GIS can support tactical and strategic business decision-making, and the book's unbiased 
coverage of commercially available GIS software is invaluable for anyone involved in selecting a GIS system and 
getting it up and running. With a practical, real--world approach, the book also addresses the main issues involved in 
GIS implementation, paying particular attention to the integration of GIS within an organization's existing 
management information system. An increasingly vital tool for operations and delivery of goods and services, GIS 
makes terrific business sense for many companies-but only when properly selected and applied. This book gives GIS 
consultants, practitioners, and others considering the move to GIS the foundation they need to put this powerful 
technology to work effectively in business.

"...a useful introduction to GIS in business for those who have not yet convinced management of its importance..." (GI 
News, July 2000)From the PublisherIntegrating theory and practice, it takes a look at GIS from the dual perspective of 
information systems and the applications of GIS in business. Considers the development of GIS from specialist 
geographical systems to business information systems supporting organizational needs. Also examines the 
contributions that GIS can make to decision making in business at various levels. Introduces the reader to specific 
problems and issues concerning spatial data. International case studies are used from such corporations as Arby's, 
IKEA, Levi Strauss and Conrail.From the Back CoverThe complete guide to choosing and using GIS in business Over 
the last few years, Geographical Information Systems (GIS) have become less expensive and easier to use, and the 
tremendous potential of GIS to boost business productivity is finally being realized. Incorporating the latest 
developments in GIS technology and applications, this book explores what GIS has to offer companies in many 
different areas of industry today and how it can be successfully integrated into existing business operations. Building 
on the success of its predecessor, this Second Edition covers every key aspect of using GIS in business. It explains 
what GIS is and helps readers gain a clear understanding of the costs and benefits of moving to a GIS. New case 
studies from both the manufacturing and service sectors illustrate how GIS can support tactical and strategic business 
decision-making, and the bookrsquo;s unbiased coverage of commercially available GIS software is invaluable for 
anyone involved in selecting a GIS system and getting it up and running. With a practical, realmdash;world approach, 
the book also addresses the main issues involved in GIS implementation, paying particular attention to the integration 
of GIS within an organizationrsquo;s existing management information system. An increasingly vital tool for 
operations and delivery of goods and services, GIS makes terrific business sense for many companiesndash;but only 
when properly selected and applied. This book gives GIS consultants, practitioners, and others considering the move 
to GIS the foundation they need to put this powerful technology to work effectively in business. 


