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Jing Wang : Brand New China before purchasing it in order to gage whether or not it would be worth my time, and
all praised Brand New China:

0 of 0 people found the following review helpful. | bought this as a college textbook. It arrived ...By Cheryl R. Z.
Sabasl bought this as a college textbook. It arrived on time, it was a challenging read, but | got an A in the class.0 of 0
people found the following review helpful. It was a goodBy Kate CatalanoBought it for schoal. It was a good read2 of
4 people found the following review helpful. Publish DateBy Bill The paperback listing for this book has the publish
date at Apr 2010. The kindle version was published in 2008! Forever and a heartbeat ago in regards to marketing


http://f3db.com/pub/links.php?id=B002K6F4SU

information.!'m not happy

One part riveting account of fieldwork and one part rigorous academic study, Brand New China offers a unique
perspective on the advertising and marketing culture of China. Wang's experiences in the disparate worlds of Beijing
advertising agencies and the U.S. academy allow her to share a unique perspective on China during its accel erated
reintegration into the global market system.

This book will find a readership among industry participants, students of China, and academic researchers of China's
rapidly emerging consumer culture. There are few persons better qualified than Jing Wang to speak about China's
cultural reforms, and Brand New Chinafillsagap in the literature. (Michael Keane, author of Created in China: the
Great New Leap Forward)Few have gone as far as Jing Wang in combining marketing research with cultural analysis,
and no other author has provided as detailed, penetrating, and up-to-date a portrayal of the processes of transnational
advertising and marketing in China. Brand New Chinais a fast-paced and fascinating book. (Y uezhi Zhao, author of
Communication in China: Political Economy, Power and Conflict )In Brand New China, Jing Wang uses Chinese
advertising as an optic through which to scrutinize this tension between Eastern and Western approaches to the
market...Her book is a thoroughly enjoyable and well-written tour d'horizon of branding and advertising strategy.
(John Feffer The Nation 2008-02-18)Brand New China uses the methodol ogy and perspectives of cultural analysisto
produce a detailed study of branding and advertising in China...The book is original, well researched and based on a
wide-ranging appreciation of both popular and literary Chinese culture. (Delia Davin Times Higher Education
Supplement 2008-03-13)Brand New China blurs the line between storytelling and statistical analysis, making for an
interesting, complex read...Think of Freakonomics crossed with your freshman year anthropology textbook crossed
with a business meeting--no-nonsense, analytical, and frequently surprising...Wang brings Chinaforth as an
individualistic consumer culture that may shock Western readers with both itsidiosyncrasies and parallelsto Western
markets. She offersinsight on what istoday an immensely important piece of the international puzzle, and cleverly
pulls together the psychological and traditional elements of commercial culture to create awell-rounded, illuminating
read. (Rachel Smucker popmatters.com 2008-03-05)This book is not only important to professionals and scholars with
an interest in China--Brand New Chinawill be a valuable resource for anyone interested in the future of advertising.
(Christina Spurgeon International Journal of Advertising 2009-03-06)About the Authording Wang is S. C. Fang
Professor of Chinese Language and Culture at MIT, Chair of the International Advisory Board of Creative Commons
China Mainland, and the author of High Culture Fever and The Story of Stone.



